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Designing with Style

Before you begin to develop your website, do you have a plan for
sustaining it? Like the newsletter and yearbook, the website
doesn�’t go away because you get tired of updating it. Its content
should have basic updated information, and it should have ever
changing information to make sure that people return. Who is
going to set it up and who is going to update it? Keeping up a
website is work, and you must have a plan for sustainability before
you begin.

Without a clear purpose for the website, it has little chance of
success. In one sentence state what you want to do with the
website. My objective is �“to create a chapter website to quickly
disseminate information to members and to be a resource of
information.�” What is the strategy for implementing this purpose?
How are you going to accomplish this purpose? You will have to
convince chapter members to use the chapter website as a source
of information instead of relying on printed material because
information can be undated and dispersed rapidly and cheaply.

What types of members do you have in your chapter? What types
of computer experience do they have? How can you meet their
needs?

Plan the content on the web page with your members. Even plan
for future content; someday you might want to put your yearbook
on the web. Brainstorm ideas and then organize your ideas into a
plan.
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The web experience belongs to the user. If a user can�’t find
something on the website, it is the designer�’s fault. Great design is
invisible because it is functional. Trying to control the user�’s use of
the site with scrolling text and flashing animation will usually not
work because it irritates the user.

What is the feel that you want the website to convey? If it is not
pleasing to the eye no one will look at it or come back to it. Color
adds personality. White on white is a new trend. It has been called
sophisticated or sterile depending on its use. The banners do not
distract from the content. Keep the banners and navigation system
consistent on each page to provide the patterns and organization
users want.

Lack of alignment is probably the biggest cause of unpleasant looking
web content Alignment provides the structural framework of a
design. The alignment can affect the mood of the page as well as
how effective it is at getting its message across. Information should
never be center aligned. Your eye doesn�’t know where to focus.

Left align is the preferred alignment.

Serif fonts or the fonts with the little tails, look good in high
resolution printed materials. Studies have shown that San Serif
fonts, such as Ariel, are easier to read on the web.
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People scan websites spending about 25 seconds on the home pages
and less than 5 seconds on each linked page. Dividing the text into
small blocks of information makes the text easier to scan.

Adding headings and appropriate white space around the headings
directs the users more quickly to the information.

Headings draw attention to the information and bullets make
scanning the page easy.

Make sure to use good pictures. Stock pictures can be used, but you
can also duplicate this pose with your members. It might mean
more on the website.

Never use a fuzzy graphic even if it is all you have. It lacks
professionalism. If your background is not white, choose a gif or
png graphic because it is a transparent graphic.
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If you are going to use a graphic to represent a concept, label the
graphic so that the user isn�’t left wondering what the graphic
represents.
Focusing on navigation, the designer has to make the process of
moving through a website unambiguous, easily guessable, and
requiring minimal thought.

The internal navigation should be simple, and the links should
reflect the name of the page. The user should never have to use
the back arrow to go to another page. Pages like this are called
pathway pages because they provide little information other than
links to pages with information.

Embedded links shouldn�’t be put in the middle of a paragraph
because people will leave your site before they finish reading.
Instead, put it at the end of a sentence or the end of a paragraph.
Make the link descriptive of where it leads. Never use �“click here.�”
Only links should be underlined.

External web addresses send people to sites other than yours. If
you are listing external sites of interest, carefully place the links
so that your page will be scanned before the user leaves the site.

Linking to a PDF file must be done with care. Interactive forms
are great, but material that was meant for print can be tricky. If a
page is set in columns, the user must scroll to the bottom of the
first column and back to the top of the second column. Few
people will do this.

Do a wellness check on your website regularly. Make sure that
the links are all active and the information is current. Ask your
members to take survey of what they use on the site. Watch
several members using the site to see if the navigation works
and the information is easily assessable.


